
 

 
 

 
 
 

 

 

 

 

 

 

 

  

 

 

  

 

 
 

 

I was able to confide 

 in trustworthy  

people. 

  

 
Thanks for giving me  

confidence  
in myself! 

  
Angels exist 

everywhere and the 

work you do is 

exemplary. 

 I wanted to let you 

know. 
 

 

 

 

 

The 

 relationships are  

important and 

 helpful. 
 

 

 

 

 
Thank you for giving  

me the 
 will to live! 

 

 
Since I have  been  

coming to the Centre, 
 I have been  

eating better.  
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AND MORE… 
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1. MESSAGE FROM THE CHAIR 

 I would like to express my sincere thanks to Reynald Labelle who was the Chair of the 

Board of Directors of the Aylmer Food Centre from 2013 to 2019. His contributions 

include a major reorganization of the operations of the Centre as well as the purchase 

and renovation of the new building in 2016. We can truly consider him a “saviour” for the 

Centre. In leaving his position last June, he assured us of his total support going 

forward. We can say that he has the Centre tattooed on his heart. Thank you Reynald. 

The news of his departure was a shock for all of us. We always say that no one is 

irreplaceable, but Reynald is one of those people who is very difficult to replace. After a 

period of reflection and consultation, I decided to put my name forward to become Chair of the Board. Several 

reasons led me to make this decision. I had been the Secretary of the Board since 2013 and was involved in 

most committees, and therefore was familiar with most files. Also, I knew most of the other members of the 

Board and was confident that I could count on their support. As well, I was regularly exposed to the passion and 

leadership qualities demonstrated by the Director General and his team. Furthermore, since I was one of the 

signatories of cheques, I was often present at the Centre. I can therefore attest to the great work of the Centre. 

Wtth the arrival of new members on the Board. I saw great potential in the new members that had recently joined 

the Board. There are even two new members who are part of the Executive Committee. I have now been the 

Chair since June 20, 2019 and have the support of the members and am confident in the management of the 

Centre. I will do my best to carry out my responsibilities. 

 

My regular meetings with the Director General ensure that I am apprised of the multiple files. A special thank you 

to the Vice-Chair, Serge Pelletier, for his invaluable support. The members of the Board work on various files 

including, first and foremost, our wish to expand our services for the vulnerable families of Aylmer. We would like 

to offer more services in other areas of the city and to offer food aid at new times. There is also the possibility of 

a sale of a part of our land while maintaining parking spaces. Discussions have occurred with Logements de 

l’Outaouais to build housing for low-income seniors. There is a crying need for that type of housing in our sector. 

 

Despite our building needing some renovations, such as a new roof, the financial situation of the Centre has 

improved. It is not as precarious as it once was. It is important to underline the role played by the Director 

General towards that accomplishment. The Centre regularly makes requests to the Integrated Health and Social 

Services Centre of the Outaouais (CISSSO) to obtain additional funding for its operations. Unfortunately, these 

requests have not been as successful as we would have hoped, but we will continue to push for increased 

funding. 

 

In closing, as spokesperson of the Board of Directors, I am proud to acknowledge the hard work of the 

employees, the generous volunteers, our supporters, our donors as well as my colleagues of the Board. The 

difficult period of the last few years is behind us. There is no doubt that the Aylmer Food Centre is an essential 

organization in our community. 

 

 

Jacques Boisvert  

Chair of the Board of Directors 
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2.  MESSAGE FROM THE DIRECTOR GENERAL 
 

 
 
 

 
 
It is always a pleasure to present the annual report. Everyone (or almost everyone) in 
Aylmer knows that the Centre helps families in need of food aid. In addition, the Centre 
provides discrete psychosocial aid to the families. This aid falls within the values of the 
Centre. I invite you to read the following chapters presenting the results of the food aid 
as well as of the services to families. We must recognize the work of the employees and 
volunteers who interact with the recipients on a daily basis. 

 
Since 2014 and in spite of its financial difficulties, the Centre has improved its programs, services and activities. 
We have gone from 98,963 kilos of food distributed in 2014–2015 to 149,599 kilos this year. We went from 545 
individual interventions to 1,487 in 2019–2020, and finally, we have referred 2,829 people to other organizations, 
compared to 469 in 2014–2015. 
 
The management of an organization like the Centre is always difficult for a variety of reasons: 
 

 We have very few employees; 

 We have a high level of turnover. Thanks to grants from Emploi-Québec, we have hired 25 people since 
January 2015; 

 Confronted with choosing between essential and incidental with a fresh perspective on what is essential, 
we need to choose between what would be ideal and what is realistic; and 

 Many actors are involved in the operations of the Centre: the Board of Directors, the Director General, 
the employees and many volunteers. We are constantly reflecting on what we do and the Director 
General must navigate all that. 

For the last five years, our efforts have been dedicated to improving the management of the Centre: difficult 
financial situation in the short, medium and long term, the purchase of the building, administrative practices. 
Today, I think we must move on to a new phase, reviewing whether the services that we offer are still the right 
ones. Do we need to review some of them? Do we need to offer services in a new way? These questions are 
being discussed with a number of volunteers who are truly committed to the Centre. 

Thanks to the generosity of donors (money and food) and volunteers, even with financial difficulties, we can 
pride ourselves in being able to improve the quantity and quality of our services, both for food aid and for 
psychosocial aid. These results have been achieved because the Aylmer community and the Centre are tightly 
knit. This is also because there are so many people participating in this important cause. 

Thank you to all 

 

Gérard Émond 
Director General 
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3. MISSION AND VALUES 
 
The Aylmer Food Centre’s mission is to develop various initiatives to counter the 

impoverishment and poverty of the Aylmer sector. 

The various initiatives are first and foremost to provide food to those in need in the Aylmer 

community, but the Centre also offers front line social assistance to the best of its financial 

and professional capabilities. 

The values of the Centre are social engagement, equity, respect, compassion, sharing, 

mutual aid, and independence. All the players involved (beneficiaries, volunteers, staff, 

members of the Board of Directors) are committed to these values and work together in full 

respect of the Code of Conduct and Ethics. 
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4.  HIGHLIGHTS  
 

  FOOD AID 

 Number of families helped                   632 

 Number of visits at the Distribution Centre              7,786 

 Value of food distributed each week            $15,464 

 Meal equivalents for the year                   303,102 

 PSYCHOSOCIAL SERVICES 

 Number of interventions (individual meetings)               1,487 

 Number of referrals towards other organizations in the network            2,829 
 

 VOLUNTEERING 

 Number of volunteers                     225 

 Number of hours of volunteering                  14,223 

 

DONATIONS FROM CITIZENS 

 Guignolée des médias           $17,525 

 Annual Golf Tournament          $27,402 

 United Way            $31,000 

 Citizens, social clubs, elected officials, foundations 
business community, religious communities         $152,943 (48 %) 
 

 MORE THAN 39,724 kilos of food and other products valued at 

 $5.50 per kilo           $218,482 

 

RECURRING GRANTS 

 Service Canada – Homelessness Prevention         $77,828 

 (CISSSO) – Programme de soutien aux  

organismes communautaires          $118,343 

(Food Centre’s Mission) 
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5. MEMBERS OF THE BOARD OF DIRECTORS 

The Board of Directors is comprised of people from various backgrounds who are involved in the 
community. They are concerned with ensuring that the Centre meets the needs of at risk families. 
Therefore, every member of the Board is responsible for the application of the mission and values of 
the Centre. 

        EXECUTIVE    ADMINISTRATORS (+2 vacancies) 

 

 

                                     
                
 

 

 

 

 

6. THE TEAM 
EMPLOYEES 
One of the strengths of the Food Centre is its team. It is small, but very devoted to the mission. As a 
priority, the employees ensure a great working relationship with the volunteers. 

 

 

 

 

 

  

SUZANNE READ 
Contractor 

Assistant to the Director General  

CHAIR 

Jacques Boisvert 
 

VICE-CHAIR 

Serge Pelletier 
 

SECRETARY 

Lynn Foran 

TREASURER 

Raymond Rancourt  
 

Claude Desrosiers Lise Bélanger 

Marie-Bernard Cajour 

 

René Jolicoeur 

Denis Lavallée Richard Parent 

Chantal Leblanc-

Bélanger 
Marcel Vachon 

MARIE-JOSÉE BOURDON 
Contractor 
Accounting 

 

KHADIJA DAHMANI 
Organizer, Culinary Alternatives 

(February 1st) 

GÉRARD ÉMOND  
Director General 

MERCEDES DTRINIDAD  
  Director, Services to Families 

Associate Director General 

IRMA QUEVEDO  
Coordinator, Distribution Centre TARA DUSSOYE 

Community Worker 

ROBERT GAUTHIER  
Driver 
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7.VOLUNTEERS WITH A HEART 

The Centre is proud to count on the work of 

exceptional volunteers. It is thanks to them that the 

Centre exists.  

Giving to others is an investment in ourselves and 

in our happiness on a daily basis. It is also a 

gesture of gratitude for life when we contribute to 

the well-being of the families in our community. 

Thanks to all our volunteers, whose efforts and 

competencies provide a valuable contribution to the 

Centre. Thanks to the volunteers who bring a sparkle 

of life and magic to every moment of their generous work. 

Each one, in a unique way, leaves a mark on the Centre 

and the community. Their 

actions are essential and 

their commitment is at the 

foundation of the Centre.  

We would need an eternity 

to properly express our 

gratitude.  
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8.   TESTIMONIAL BY A VOLUNTEER 
 

When I was asked to write a few words about my experience as a volunteer, 
I realized that I am starting my fifth year at the Food Centre. Throughout 
the years, I saw the various initiatives that the Centre puts forward for our 
clientele, for whom we are often a last resort. 

The team is constantly working to meet the needs of each participant. As 
volunteers, we have the opportunity to offer our ideas and our talents, and 
to decide where we feel we can make a difference. The team includes us 
in their projects. We create new friendships, and support each other in 

difficult times. 

The Centre has met my expectations as it constantly asks us to respond to new challenges. We 
improve the quality of life of many people and hopefully we bring them support, comfort, and an 
encouraging perspective for the future. 

I will continue to work with the Centre for quite a while because it brings me so much happiness 
and personal satisfaction. 

In these difficult times, we hope that COVID-19 will end so we can go back to the work we care 
so much about and that means so much to many. 

 

Thank you 

Johanne Pellerin-Lafrenière  
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9.   TESTIMONIALS BY PARTICIPANTS 

 
 

“Since I have been coming to  

the Centre, I am  

eating better.  

Meals are good and easy to 

warm up in the microwave.” 

 

 

 

“You are an 

extraordinary team.  

The people at the Centre 

are welcoming and 

nice. The atmosphere is 

great.” 

 

Everyone goes through difficult times. It is not 

always easy to accept that we need help. I am 

one of those people. The support for my family 

has been essential. The angels exist everywhere 

and the work that you do is exemplary. I 

wanted to let you know. 

We have to get over our pride and come knocking 

at your door. We are happy to since it allows our 

family to eat. We have also created relationships 

with dynamic people who remind us of the 

importance of mutual aid. We want to thank the 

entire team of the Food Centre. 
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10. VOLUNTEERS OF TOMORROW 
 

It is unquestionable that the volunteers of tomorrow are today’s youth.  

For a young person, volunteering is learning to be a citizen of the future; it 

is an act of citizenship. 

 

The volunteers and donors of tomorrow are a present concern for the 

management of the Centre since the Centre’s survival depends on 

volunteers. 

 

 

 

 

 

 

 

 

 

Thank you to the Culinary Brigade of the École secondaire Grande-Rivière! 

The Aylmer Food Centre would like to underline the generosity and work of these young 
chefs! They prepared 45 family-sized vegetarian lasagnas and gave them to the Centre! A 
very nice gesture. Thank you and keep up the good work!  
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11. ACKNOWLEDGEMENTS – DEVOTED VOLUNTEERS 

 
Volunteers contribute their time, skills and talents to the operations of the Centre. They are 

acknowledged for their contribution and commitment to the Centre. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Demichael Dufault Johanne Lafrenière 

Volunteers of the Year 
Awards to Volunteers, Aylmer Sector Gala, 

December 2019 

Serge Pelletier presents Reynald Labelle 

with a certificate in recognition of his many 

years of volunteerism as Chair of the Board 

of the Directors of the Aylmer Food Centre. 
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12. HOMAGE TO EMERITUS MEMBERS 

The Aylmer Food Centre has created an archival repository and in July 2019, the Board of Directors 

designated emeritus members that made important contributions to the Centre since its foundation in 

1988.  

 

 

 

 

 

 

 

Ms. Harriet Bowie  Applicant – Patent letters, January 9, 1988 

Mr. Gerard Harmsen    Applicant – Patent letters, January 9, 1988 

Mr. Denis Cousineau    Applicant – Patent letters, January 9, 1988 

Ms.  Pierrette Malo  Founding Member 1988-2018 

Mr. Jacques De Rop  Chair of the Board 2002-2008 

Ms. Donna Lévesque  Director General 2003-2014 

Mr. Michel Brazeau  Treasurer 2004-2014 

Mr. Reynald Labelle  Chair of the Board 2013-2019 

Katrina Huntington/  Important Donor since 2010 
Greg Stainton Family 
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13. FOOD AID 

SNAPSHOT OF OUR CLIENTELE 

 632 families 

 83% with no employment income 

 $15,464 of food was distributed each week 

 56 countries – of ethnic origin 

 25% were single-parent families 

 44% were people living alone 

 22% were immigrant families 

 

FOOD AID IN NUMBERS 

 1,520 people 

 1,052 deliveries to homes 

 2,480 bags of the month distributed 

 4,938 snacks given out 

 2,117 meals to school children 

 7,786 visits to Distribution Centre 

 

 

 

 

VOLUNTEERS 

14,223 volunteer hours representing 7.8 full time employees (FTE) 
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13.1 FOOD AID IN GRAPHS 

BECAUSE HUNGER IS 365 DAYS A YEAR 
 

Throughout the year, the Centre helped 632 families for a total of 1,520 people, 600 of which were 
children. 
 
22% of families were immigrants from 56 different countries, 83% of families had no employment 
income; and 44% were people living alone. Finally, the Centre distributed $15,464 worth of food to 
families each week. 
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13.2 DISTRIBUTION CENTRE 

Daily distribution of food helped 632 families, totalling 1520 people.  

We responded to 7,786 requests for food aid (visits to the Distribution Centre).  

 

 

  

 

  

 

   

 Contents of monthly bag             and    weekly offerings for large families  

         

 

MEALS – ELEMENTARY SCHOOL  

 2,117 lunches for an elementary school in the sector  
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4069, 21%

3905, 21%

2921, 15%
3328, 18%

4793, 25% 3 Grocery stores

Elementary schools

École secondaire Grande-Rivière

Société St-Vincent de Paul

Other, daycares, etc.

13.3 CHRISTMAS SHARING STORE 

14TH EDITION OF THE CHRISTMAS SHARING STORE 

DECEMBER 18 AND 19, 2019 

 

 

 

 

 

 

    

 

 

 

 

 

 

 

 

13.4 FOOD DONATIONS DURING THE HOLIDAYS 

Each year, during the holidays the generosity of citizens (young and not so young) is incredible. The 

graph below shows the origins of the 19,016 kilos received from the community. 

19,016 kilos of food valued at $5.50 per kilo = $104,588 

 

   

   

  

 

 

 145 families, 424 people including 199 children. 

 Value of $60,000 of food and other products were 

distributed (average of $413.79 per family). 

 140 volunteers contributed 1,350 hours.  

*3 Grocery Stores = bags purchased by shoppers and donated to the Food Centre 
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29%

34%

33%

4%

Citizens

Grocery Stores-Other

Moisson Outaouais

Food Centre

13.5 DONORS OF FOOD 

 

FOOD DONATIONS (BY WEIGHT)          KILOS 

1. CITIZENS           39,724 
a. From January 2019 to November 2019 (11 months)   20,708 

b. In December 2019:       19,016 

 Citizens       8,862 

 St-Vincent de Paul       3,328 

 École secondaire Grande-Rivière    2,921 

 Elementary schools      3,905 

       

 

2. GROCERY STORES – OTHER        46,590 
Tim Hortons, IGA des Grives, Metro Kelly, Marché Laflamme, 

Super C, Vieille Alliance, St. Mark’s and St-Médard Parishes,  

Marché Vieux Aylmer, Escouade anti-gaspillage 

 

3. MOISSON OUTAOUAIS         45,472 
 

 

4. FOOD CENTRE             5,988 
Purchased by the Centre (in kilos)     

 

 

   

  

 

 

 

 

 

QUANTITY OF FOOD DISTRIBUTED                      TOTAL             137,774 KILOS 

 

VALUE IN DOLLARS  

FOOD BANKS CANADA (137,774 X $5.50)            $757,757 
 

VALUE OF FOOD DISTRIBUTED EACH WEEK 

($757,757 / 49 WEEKS)                                                                       $15,464  
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14. SERVICES TO FAMILIES 

14.1 SUCCESS STORIES 

The Centre’s mission goes beyond food aid. The following Success Stories are the result of 

the good work of the Centre’s team  the community workers and the participants. Many 

participants would agree that they wish to improve their living conditions.  

EMPLOYMENT 

 18 participants found full-time work 

 10 participants found part-time work 

 9 participants were able to keep their employment 

 7 participants had work/school internships 

 3 participants received their work permits 

STUDIES (SCHOOL / TRAINING) 

 17 participants started training 

 8 participants completed their studies 

 3 participants started workplace internships 

SOME SUCCESS STORIES 

 One participant returned to school in September 2019. She completed a 
baccalaureate in early childhood education online through TÉLUQ. 

 One single mother continued her studies in social work and found part-time 
employment. 

 One participant-volunteer found employment as a daycare worker. 

 One participant who suffers from chronic anxiety was able to maintain employment 
for over four months. She was also able to increase her hours from part-time to full-
time. 
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14.2 Social Insertion – What is the Result?

 

You are a really great team. 

 

A flower of friendship  

will never wilt. 

Friendship is a star, love is a 

flame, a flame can go out, 

but a star is forever. 

 

Thank you for giving 

me the will to live. 

I have been able to confide 

in trustworthy people. 

 

Thank you for giving me a 

reason to smile again. 

Life can be fragile, but 

it can be beautiful also. 

Speaking for my family, thank you 

so much, you have saved my life. 

 

Thank you for giving me 

back confidence in myself. 
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14.3 THE IMAGES GROUP (CISSSO) AND THE AYLMER FOOD CENTRE 

A Great Partnership! 

The Aylmer Food Centre, as a community organization, 

receives funding from the Ministère de la Santé et des Services 

sociaux (Ministry of Health and Social Services) as an 

independent partner of the health and social services system. 

At a January 23, 2019 meeting with the Associate Director 

General of CISSSO, Stéphane Lance, the Centre requested 

assistance with health and social services for its clientele. A 

relationship was then created between the Centre’s community 

workers and the CISSSO. The results have been excellent. 

Since March 2019, we had regular visits from the 

Interventions pour mieux agir en exclusion sociale (IMAGES) group (Interventions to best 

fight social exclusion), an assessment and intervention service aimed at promoting the integration of 

homeless people into the community. Its objectives are to: prevent the degradation of and even 

improve the living conditions of the homeless, and support the clinical plan, the professionals, and the 

community resources working with the homeless. 

The Centre’s team has often noticed that some participants have trouble accessing services. The 

issues raised include: access to health care, social assistance, housing, immigration issues, as well as 

HIV, AIDS, alcohol abuse, drug abuse, mental health issues, illiteracy, serious social isolation, legal 

issues, etc. 

Since March 2019, the Centre collaborated with the Régie de l’assurance maladie du Québec (RAMQ). 
As part of this program, the Centre confirms the address and identity of participants who request a 
medical card. We offered information sessions on how to obtain the medical card for free and with 
less red tape. Five participants have received their cards so far. 
 
In only a few months this partnership has grown. We now offer referrals and coordinate appointments 

and follow-ups between our participants and the IMAGES staff. In addition to the individual 

interventions for our participants, we are planning a series of workshops on the issues and needs of 

our participants, in order to better inform and equip them. We thank the IMAGES group for their 

devotion to the Aylmer sector. 

BRAVO !!! 

 

  

RAMQ – Medical card 
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14.4 MOST FREQUENTLY USED RESOURCES 

APPROACH 

We organize activities that improve participants’ day-to-day life skills and encourage social 

and professional inclusion to improve their living conditions. 

An overview of the activities is found below: 

 

 

 

ACTIVITIES 
NUMBER OF 

PARTNER 

ORGANIZATIONS 

NUMBER OF 

REFERRALS - 
RESOURCES 

FOOD AID – OUTSIDE OF SECTOR 6 57 

BUDGETING 6 506 

FILLING OUT FORMS – INCOME TAX FORMS 5 91 

JOB SEARCHING 9 76 

LEGAL AID 4 11 

HOUSING 13 76 

TRANSPORTATION  25 

TRAINING / RETURN TO SCHOOL 10 31 

INFO – COMMUNITY SERVICES  501 

INFO – SERVICES AND PROGRAMS OF CENTRE  726 

NEW ARRIVALS TO CANADA 4 29 

NEW ARRIVALS TO QUÉBEC 4 14 

INDIVIDUAL AND FAMILY COUNSELLING 5 126 

SOCIAL INTEGRATION  36 

PHYSICAL AND MENTAL HEALTH 10 109 

DRUG / ALCOHOL ADDICTION 4 11 

CLOTHES / FURNITURE  306 

VIOLENCE AND ABUSE 4 8 

OTHER  90 

NUMBER OF REFERRALS 84 2829 
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14.5 PSYCHOSOCIAL COMPONENT AND PROGRAMS 

As part of its community approach, the 

Centre helps families obtain services 

(such as housing, employment, support 

programs, hospital care) from partners in 

the area. 

The Centre continued to offer a broad 

range of programs and services related to 

food aid as well as encouraging 

participants to take control of their lives. In 

particular, activities were organized aimed 

at improving day-to-day life skills and 

encouraging social and professional inclusion to improve their living conditions. Other 

complementary programs were offered such as collective kitchens, workshops on healthy 

eating, making healthy lifestyle choices and budgeting, workshops on legal issues (pro bono), 

clothes distribution, Chefs en herbe, 1000 Days to Savour Life, Families in Action, C’est la 

fête and workplace integration. 
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SUMMARY OF RESULTS 
INTERVENTIONS – ACTIVITIES AND RESULTS 

1.  HOUSING 
Households at risk of homelessness or homeless benefitted from help to find or maintain housing. 

 
1.1 INDIVIDUAL HELP: 
 

 186 households – stable housing. 
 

 13 households – received 
assistance to obtain housing 
support benefits. 
 

 18 households referred to Office 
municipale d’habitation de 
l’Outaouais. 
 

 6 households secured stable 
housing. 
 

 9 participants were referred to 
shelters. 

 

 

 
1.2 HOMELESSNESS PREVENTION 
 
 23 families were helped out of 

homelessness.  
 
 One young participant went from 

being homeless to living in a room. 
 

 One participant was referred to a 
shelter on an emergency basis.  
 

 One participant moved from a shelter 
to a room and was referred to a 
Children’s Aid program. 
 

 One young participant was admitted 
to a rehab facility.  

 

2.  AUTONOMY 
Acquiring skills to improve their functional autonomy: Empowerment 
Households participated in activities to help them acquire daily-life skills and encourage social inclusion. 

 

2.1 CHEFS EN HERBE : 

 39 workshops on healthy eating 
were held: 30 high school 
students, 78 hours of training. 
 
 
 
 
 
 
 
 

 

2.2 1000 Days to Savour         
Life 

 9 new mothers participated 
in a workshop on making 
baby food. 
 

 5 mothers participated in 
the workshop: Enjoying 
the summer with your 
baby. 

  

 

2.3 COLLECTIVE KITCHENS 
 

 23 collective kitchens (42 recipes) 
were held with 51 households to 
increase their knowledge of healthy 
eating habits. 

 107 participants made 326 portions.  

 

2.4 HEALTHY EATING  

 21 people participated in the 
workshops on healthy eating to help 
them maintain a healthy weight. 

 91 households participated in 28 
activities to acquire knowledge on 
better lifestyle choices and personal 
development.   
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SUMMARY OF RESULTS 
INTERVENTIONS – ACTIVITIES HELD AND RESULTS ACHIEVED 

3. EMPLOYMENT – RETURN TO SCHOOL 
Workshops to increase their chances of finding employment and achieve professional inclusion, returning to work 
or to studies to become financially independent. 
 
3.1 INDIVIDUEL HELP 
 
 75 people were helped with job 

searches and 28 people were 
helped to return to school.  

 
 Success Stories:  

78 households improved their 
family income. For 66 of them, this 
improvement was related to 
employment (56) and 10 related to 
internships or return to school. 

 
 

 
3.2 WORKSHOPS ON JOB 

SEARCHES  
 

 12 participants attended 
workshop to develop skills 
to improve their chances of 
getting a job.    

 
 7 people participated in a 

workshop on job searches 
hosted by Carrefour 
Jeunesse Emploi to prepare 
for the job fair held in 
September.     

 
 8 participants benefitted 

from a workshop on 
professional reintegration 
with Service Intégration 
Travail Outaouais (SITO). 

 

 
3.3 PROFESSIONAL INTEGRATION 
  
 People who participated in work 
placements improved their chances of 
getting a job and thereby integrating 
into the workplace and becoming 
financially independent. 

 
 Work placements: 4 
 
 Work placements for people with 

physical and intellectual disabilities: 
14 

 
 Work internships: 17 

 
 Community work: 13 

 

4. BUDGETING – NON FOOD RELATED 
 
4.1 EDUCATIONAL WORKSHOPS 

 60 households participated in the 
Keep them warm program. A 
workshop on budgeting for the 
winter.  
 

 Single mothers participated in a 
conference on budgeting.  
 

 School supplies were distributed 
and the Centre raised awareness of 
budgeting for the return to school.  

Families in Action  

 510 people participated in 10 
activities to increase their sense of 
belonging and break isolation. 

C’est la fête  

 121 people participated in four 
activities for vulnerable families in 
the community. The program is 
aimed at children 0-5 years old. 

Allego 

 51 participants with limited mobility 
benefitted from deliveries to their 
homes.  

 

4.2 BUDGETING AND CLOTHING 

DISTRIBUTION   

 190 people benefitted from 
winter clothing at a reduced 
cost. 
 

 112 people received 
clothing for spring and 
summer. 
 

 143 households participated 
in the United Way 
sponsored program for the 
return to school.  
 
 

 

4.3  EDUCATIONAL WORKSHOPS  

 
 Thanks to the support of the 

community – 5 teenagers will be able 
to attend a science day camp. 
 

 Thanks to the art gallery l’Imagier, 
nearly 10 children participated in an 
art day camp. 
 

 Three new participants with chronic 
health problems started benefiting 
from the Allego service for food 
deliveries.   
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15.  A GENEROUS COMMUNITY 

15.1  DONATIONS IN MONEY 

  CITIZENS SOCIAL 

CLUBS & 

ELECTED 

OFFICIALS  

FOUNDATIONS BUSINESS 

COMMUNITY 
RELIGIOUS 

COMMUNITIES 

$20 to $499 811 7961 2  11 2 

$500 to $999 24 20 1   2 1 

$1,000 to $1,999 13 8 1   3 1 

$2,000 to $2,999 6  1 2   3 

$3,000 to $3,999 1   1   

$5,000 to $5,999 2   1 1   

$7,000 to $9,999 3 2     1  

$10,000 and over 3 3      

       

TOTAL 863 829 5 4 18 7 

1 Including 360 donations from members of the former Aylmer Coop Santé 

 

 

 

TOTAL = $151,689 

72.5%

1.7%

9.0%

11.9%

4.9% Source of Donations

Citizens - $109,979

Social Clubs and Elected Officials -
$2,720

Foundations - $13,750

Business Community - $17,845

Religious Community - $7,395
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15.2 DONATIONS IN PHOTOS  

 

 

 

 

 

 

 

 
 

 

  

Aylmer Mommies remember us. 

The Sleeman’s Hockey League is loyal to the Centre. 

A great connection between Tim Hortons’ clients and the Centre. 

Pharmacie Brunet (Wilfrid-Lavigne) 

CAMA Industries and its employees. 
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15.3 FUNDRAISING ACTIVITIES 
 
LA GUIGNOLÉE DES MÉDIAS  

 

This activity has existed for more than 10 years. 

In December 2019, 70 volunteers collected 

donations from citizens at seven intersections and 

three Tim Hortons in the Aylmer sector. La 

Guignolée des médias raised: $17,725.  

 

 

 

 

 

 

 

ANNUAL GOLF TOURNAMENT 
 

The 7th edition was held on June 27, 2019 

and raised $27,402 in net profit. 

 

 

 

 

THE GRAND BAZAR  

On September 14, 2019, the 1st edition of the 

Bazar was held at the Aylmer Food Centre. The 

activity raised $2,350.  

 

 

  

Intersection St-Raymond/Manoir des Trembles 

Thank you to our main sponsors: 

 André Fortin, MNA and Galeries Aylmer 

Dinty’s gave free 

breakfasts to our 

volunteers of the 

Guignolée des médias. 

Well attended event on a dreary day.  

 



Thank you to our Financial Supporters 
 

 

 

  
 
 
 
 
 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

HUNTINGTON-STAINTON FAMILY 


	Well attended event on a dreary day.

